CANADA'S OCEAN SUPERCLUSTER PROJECTS - MEDIA POLICY

Canada’s Ocean Supercluster (OSC) garners regular media attention providing an important
opportunity to share information publicly, raise awareness, and celebrate successes. In turn this
also presents media opportunities for project partners. Before engaging with the news media
on the topic of OSC or OSC projects, project partners are required to adhere to the following
media policy:

Compliance with the Unanimous Members Agreement and TLP Agreement - Project partners
are reminded to refer to the provisions of the Unanimous Members Agreement and the TLP
Agreements which provide specific guidance and detail obligations of the parties when
considering or making any public announcements, press releases or similar form of outreach to
news media.

This applies to traditional and social media when the intent is to announce a project or publicly
provide new information about the project or pitch to the news media. This does not apply to
ongoing advertising of the product or service in either traditional or social media, once the
project has been formally announced.

Project Announcements - Once a project is finalized and contracted, the OSC will lead the
public announcement planning and execution, working in consultation with the project team.
This will include a series of meetings to determine the details around timing, location,
spokespeople, and the development of the project announcement press release. OSC is
required to provide a minimum of 12 days’ notice to the Government of Canada before publicly
announcing a new project, and as such, this will be considered as a part of the workback
schedule developed for all project announcements.

Proactive Media Opportunities - When planning to proactively pitch news stories to media
outlets on the topic of OSC or OSC projects, project partners are required to advise the
identified OSC representative of their intentions and share any draft materials for review, input,
and approval before finalization and release. This includes media outreach tools that may be
circulated via traditional or social media and include:

e Media advisories;

e News releases;

¢ Media statements;

e Editorial boards; and

¢ In-person, telephone, email, social media and other means of pitching news stories to the
media.

Reactive Media Opportunities - When responding to media requests on the topic of OSC or
OSC projects, project partners are required to advise the identified OSC representative of the
request, its details, and the intention to accept or decline the opportunity. If accepted, any
materials prepared in response to the media request should be provided to OSC for review,
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input, and approval before finalization and release. This includes media requests across
traditional and social media platforms and include:

¢ Media interviews;

¢ Media statements;

* Request for background information for the purposes of a news story; and

¢ In-person, telephone, email, social media and other means of receiving questions from the
media.

Should project partners be approached at an announcement, event, or other venue for an on
the spot (or “ambush”) interview on the topic of OSC or OSC project without any prior notice,
the project partner should engage using their judgement, and advise OSC as soon as possible
following the interaction with media.

All media inquires for OSC should go to the Chief Engagement and Communications Officer:

nancy.andrews@oceansupercluster.ca
709 725 7070
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